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Rezumat: In activitatea de informatii pentru securitate, ca de altfel in toate
domeniile, competitia genereazda competitivitate, care, la randul ei, determind ca un anumit
serviciu de informatii sd-gi insugeascd o capacitate de a concura cu alte servicii de
informatii. De cele mai multe ori, aceastd competitivitate conduce, poate paradoxal, la
aparitia unor relatii de cooperare care au ca scop tocmai intdrirea unor pozitii competitive
avantajoase detinute in activitatea de informatii pentru securitate.

Coopetition sau co-opetition are intelesul de concurentd prin cooperare sau, altfel
spus, imbind cooperarea si concurenta. Coopetition in activitatea de informatii pentru
securitate apare atunci cdnd institufiile interactioneazd cu o congruentd parfiald de
interese. De fapt, ele coopereazd pentru a obtine rezultate superioare, in conditiile in care
fard interactiune acestea nu s-ar putea obtine, dar, in acelasi timp, se luptd pentru a obtine
un avantaj competitiv in domeniul securitatii nationale.

Competitia si cooperarea sunt procese specifice activitdtii de informatii pentru
securitate care se studiazd in relatie cu performantele acesteia, concomitent cu
evidentierea efectelor lor in planul securitdtii nationale.
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Abstract: In intelligence activity, like in all fields, competition generates
competitiveness, which, in turn, determines that a certain intelligence service to gain the
ability to compete with other intelligence services. Most of the time, this competitiveness
leads, perhaps paradoxically, to the emergence of some cooperation relations whose
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purpose is precisely the strengthening of advantageous competitive positions for
intelligence activity.

Coopetition or coo-petition has the meaning of competition through cooperation, or,
in other words, it combines cooperation and competition. Coopetition in intelligence
activities emerges when institutions interact having partially congruent interests. In fact,
they cooperate in order to obtain better results, given that without interaction these results
cannot be obtained, but, at the same time, they fight to gain a competitive advantage in the
field of national security.

Competition and cooperation are processes that are specific to intelligence activity,
which are studied in relation with its performances, emphasizing at the same time their
effects at the level of national security.
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Motto:
,, Co-opetition merge dincolo de vechile reguli
ale cooperarii si competitiei, combindnd
avantajele acestora.”’

Introducere

ooperarea in activitatea de informatii pentru securitate se
desfasoara 1n  vederea conducerii  actiunilor/operatiilor
informativ-operative, in timp si spatiu, pe misiuni (actiuni) sau, punctual, in
functie de situatie. Cooperarea se desfasoara la nivel national si/sau la nivel
international. Cooperarea la nivel national se desfdsoard intre institutii
(structuri) care urmadresc, impreund, asigurarea securitdfii nationale a
statului si care vizeazd desfasurarea unor actiuni in comun, in intregime sau
pe parti. Cooperarea la nivel international, la randul ei, se desfasoara intre
institutii (structuri) aliate, partenere sau care vizeaza indeplinirea unuia sau
mai multor obiective (scopuri) comune (securitatea nationald si
internationald) si care vizeazd desfiasurarea unor actiuni in comun, in
intregime sau pe parti.
Conceptul de co-opetition a fost extins de cdtre Adam Brandenburger
(profesor la Harvard Business School) si Barry Nalebuff (profesor la Scoala
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