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Abstract: Earth is both a planet, a resource and an effect. A planet on which life is possible
and a resource resulted from a cosmic and geophysical effect that sustains life. At the same time, the
earth — as the planet of people - is becoming more and more a product of life and people’s activity.
Humans are Earthlings, the earth is human. Humanizing the earth can mean uplifting the earth, and
also its vulnerability. People are, for the earth, a blessing, by the effect of knowledge, but also a
threat that increasingly tends towards the extreme. For now, as far as we know, the man is the only
product of the earth (or maybe just a sedentary guest) of self conscious, which occurs in the
philosophy and physiognomy of the nature, creating his own nature, based on knowledge. What will
be the effects?
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Introduction

L s far as we know, today, no one doubts the truth which is not absolute
A yet, but it is obvious: people belong to the earth. We don't know
; xactly if the earth - we refer to planet Earth - truly belongs to the
people, ‘but every one knows that both ground and basement belong to some
people. Specifically, in their possession. People have shared everything. Everyone
wants to be the owner and at the same time, everyone wants to be not just any
owner but a sole and absolute proprietor. And even if the property - including land
ownership - is sacred, because it generates that support of freedom that man needs,
it is and will be probably for a very long time, the people’s apple of discord. We do
not know if the man was born to be owner, but we know that's the essence of life
and liberty is not represented only by knowledge, but also by property. But land
ownership and beyond, no matter how important it would be, however, it remains
relative, it remains a convention.
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